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Through 2016 growth in PDD’s three 
predominant design sectors – medical, 
consumer, and industrial – combined to 

deliver a creatively successful and profitable year 
for the consultancy.

Across each of the three sectors, PDD was able 
to apply its range of capabilities, from human-
centred design research through to design for 
manufacture, to deliver meaningful innovation for 
its clients.

Looking, firstly, at the medical sector, business 
development director Vassilios Kanellopoulos 
explains that as well as the consultancy’s human 
factors engineering work increasing fourfold, PDD 
has enjoyed an increasingly significant workload in 
drug delivery and diagnostics projects.

For example, PDD recently collaborated with 

a leading pharmaceutical company to address 
potential improvements to a topical applicator for 
psoriasis sufferers. PDD worked with the client 
to map the treatment journey which allowed us 
to scope research work to address the identified 
knowledge gaps.

The consultancy conducted ethnographic 
research and diary studies with patients and 
clinicians within the UK, France and the USA. The 
research findings revealed that the application of 
topical medicines was often awkward, messy, time 
consuming, lacked control and dosing volumes 
were often misunderstood. Concurrent concept 
creation and feasibility studies included research 
of analogous technology and patent mapping. 
The synthesis of research findings with concepts 
helped to establish short, medium and long-term 

innovation strategies for our client. Of these, 
the first device developed is an economic and 
disposable, patient-use, non-contact applicator to 
deliver gel to the body and scalp. 

The new applicator is simple and convenient 
to use and store. The soft delivery nozzle applies 
and gently massages gel onto the scalp rather 
than the hair. Its shape allows controlled dosing 
to difficult-to-reach areas such as behind ears 
and between fingers. The body spreading surface 
allows large areas to be covered easily, evenly 
and cleanly. A cap protects the spreading surfaces, 
maintains hygiene and seals the device during user 
storage and transit.

Kanellopoulos continues: “In consumer we 
have continued to work with FMCG companies, 
many in the food and drink, personal care and 

home care markets, as well as working on some 
visual brand language and Design DNA work in 
consumer electronics. Meanwhile in industrial 
we have continued to serve key accounts and 
ensuring this sector remains a major contributor 
to our revenues.”

By way of example, PDD worked alongside 
the Swiss kitchen tool company Zyliss to develop 
an innovative range of salad spinners that would 
stand out in a crowded market whilst keeping 
costs of manufacture manageable. PDD’s design 
refinements resulted in a product that costs the 
client less to manufacture (than its comparable 
existing range) and now outperforms competitors 
by 25 per cent.

In industrial, PDD continued its 15-year 
relationship with professional measurement tools 
brand Testo. In addition to strengthening the Testo 
range with a number of bestselling products, 
PDD has worked with the company on infrared 
thermal imaging devices used by professionals 
for a range of applications, particularly in the 
construction industry. Initially a newcomer 
to the category, Testo has gained a significant 
share of the market and the T870 is one more 
example of a successful collaboration with PDD. 
The T870 is another great example of how 

PDD works seamlessly across geographies in 
collaboration with professional design, engineering 
and manufacturing teams and all within tight 
development schedules.

PDD is a proudly international company; 
its expanding team is split between its London 
base (around two thirds of its staff) and the 
consultancy’s Asian studios in Shanghai and Hong 
Kong. Over the last year around 65 per cent of 
PDD’s work was with clients outside of the UK, 
but whether client companies are domestic or 
international, they tend to be large organisations 
with a global reach.

In Asia the medical sector has been especially 
active for PDD. Kanellopoulos explains 
how PDD has responded to an increasingly 
sophisticated market in that area. “Four or five 
years ago companies from the West might enter 
immediately by tweaking the design of products 
or perhaps dropping the price a little,” he says. 
“Now the overall market picture has changed and 
become more competitive – as a result of which 
we are helping many companies that we serve 
with upstream capabilities of contextual research 
and understanding the market. China alone has 
tremendous complexity and variety in the way 
products are designed and engineered and the 

way consumers buy.”
The South East Asian market is twice the size 

of Europe (over 600 million people) and covers 
a huge variety of religions and cultures. As such, 
it represents an excellent opportunity for PDD to 
deploy its human-centred design methodologies 
to help clients understand the particular needs of 
consumers, patients, and users amongst all other 
stakeholders in a product or service.

Success at January’s Consumer Electronics 
Show (CES) has set the tone for the year 
ahead. BlazeSpark, a consumer-orientated 
night vision technology, designed by PDD for its 
client eMagin (a virtual and augmented reality 
technology company) was an Honoree in the 
CES 2017 Innovation Awards digital imaging 
product category.

The product will allow consumers to see 
clean, high-resolution images in the dark by 
inserting their Android phone into a case that 
displays what the near infrared night vision sensor 
is seeing. “Our strength is in understanding the 
framing of conception and development,” reflects 
Kanellopoulos. “Insight and creativity have always 
been in the PDD DNA and will continue to be so.”

www.pdd.co.uk

Opposite page, left to right | Topical applicator, Salad Spinner

This page, left to right | Salad spinner, Infrared thermal imaging device, 
Night vision camera technology

Insight Driven Innovation
PDD has enjoyed another successful year creating innovative products, services and 
experiences for clients the world over


