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Building deep relationships that deliver meaningful innovation

Fujitsu
A new visual brand language for Mobilephone  

Challenge 
Fujitsu Design Limited came to us to define the  

visual brand language of a mobile phone, due to 

enter the future global market. The objective  

was to create an iconic design that would 

differentiate the Fujitsu brand from competitors 

through a new physical functionality, look and feel, 

and interaction experience. We were asked to deliver 

this within 7 weeks.

Solution 
Since the launch of the iPhone, the mobile market 

has become highly competitive. Because of this,  

we believed that taking a holistic approach was key. 

We needed to understand current consumer needs, 

market conditions and changing factors.

To create the most meaningful and relevant visual 

brand language within the timeframe allowed,  

we developed a strategy through 3 streams of 

research; insights, semiotics and trends.

Insight allowed us to uncover hidden needs and 

behaviours by looking at naïve, expert and extreme 

users. Consumer observations helped us to look at 

how people engage and interact with their phones. 

As a result, we identified gestures that people did  

not realise they had.

Semiotics consisted of understanding the mobile 

phone market and competitor’s visual brand 

language and attributes from both a market brand  

 

proposition and a visual perspective. This technique 

helped us to understand the consumer’s perception 

in brand and design.

Trends required an understanding and foresight  

of future design interaction and inspiration. Top level 

trends research was carried out to highlight areas of 

current development and opportunities. These trends 

were mapped and presented visually to inspire a 

creative workshop.

Fujitsu were invited to our studio for a 3 day 

collaborative and ideation workshop, where the 

findings were translated to them.

Result 
We developed ‘6 seed directions’, where the  

function & interaction aspects and the visual  

brand language of the mobile phone were  

brought together. The details were further  

refined and the product features defined by  

Fujitsu product specification.

During this time we were also outlining 

Colour, Material, Finish (CMF) trends for 2012 

and beyond for a separate division of Fujitsu. 

These were then applied to each concept 

based on developed persona attributes.


